
You want to know if I can write well.
Can I come up with strong concepts? Can I
collaborate productively? Can I work quickly 
and dependably? Yes, yes, yes. I can also give 
you the names of a few dozen people who will
corroborate these claims.       I love advertising. 
It’s how I launched my career many moons ago, 
when I hung up signs all over Boston’s Back Bay
announcing that this industrious, intrepid 
“recent Wellesley graduate and aspiring 
stand-up comedian” was available for hire.
It was not long thereafter (about the time
I’d started looking at Ad Club classes, as it
happens) that I serendipitously received a call 
from a small ad agency on Newbury Street.
One thing led to another, and before too long,
I was working on taglines, hawking mutual 
funds and pet food, writing, casting, and direct-
ing radio commercials, and having the time of 
my life. Once I became a copywriter, I never 
wanted to be anything else.        I have samples. 
I have stories. And I have skills. Here’s how
you can get in touch with me. I hope you will.

Resume,
schmesume.

shinyredcopy.com
sara@shinyredcopy.com
863.255.4181


